
It’s the cabin that counts, 
and what counts in the 
cabin is the electronics
by Kirby J. Harrison 

There was a time in the 
completion and refurbish-
ment industry when customer 
demand drove technology. Now, 
says Hawker Beechcraft v-p 
Brian Howell, it’s the near light-
speed progress of technology 
that’s driving customer demand 
for cabin equipage.

Completion and refurbish-
ment centers today are faced 
with customers who are more 
tech-savvy and more demanding 
than they ever used to be. They 
keep up with the latest software 
and equipment in the commer-
cial world, and when they’re 
handing over anywhere from 
$12 million to $200 million for 
an airplane, they are reluctant to 
accept “no” for an answer.

The race to provide true 
in-flight high-speed Inter-
net connectivity is an example. 
More and more customers are 
demanding the same speed they 
have in the home or office. But 
it isn’t there yet for bizjet cabins.

Aircell’s Gogo Biz is the 
current champion, with data 
transfer speeds up to 3.1 mbps 
thanks to an extensive system of 
ground-based towers that bypass 

the slower and more expensive 
satellite-based connectivity. But 
like every high-speed Internet 
system for business and private 
aircraft, it has its limitations. In 
the case of Gogo Biz, coverage 
is currently available only over 
the continental U.S. and most of 
south and eastern Alaska.

Older and more established 
companies are not sitting still. 
Honeywell and Inmarsat have 
signed an exclusive agreement 
under which Honeywell will 
develop, produce and distribute 
the onboard hardware to enable 
users to connect to Inmarsat’s 
Global Xpress network.

Made public in May, the 
agreement came barely a month 
after an announcement that 
negotiations for Rockwell Collins 
to introduce high-speed broad-
band in 2014 with Inmarsat’s 
Global Xpress had been “dis-
continued.” As a result, Rockwell 
Collins said it “is evaluating alter-
native broadband solutions.”

Signaling its commitment to 
the broadband service, Inmarsat 
announced in June the appoint-
ment of Miranda Mills as v-p of 
aerospace for Global Xpress.

ViaSat’s claim in the speedy 
in-flight Internet connectiv-
ity stakes is Yonder, with peak 
data transfer of 2 mpbs using its 
leased Ku-band satellite array.

If global coverage is a con-
sideration, ViaSat comes close, 
with connectivity everywhere 
but China and Russia, “which 
we expect to add by the end of 
this calendar year,” said Don 
Buchman, director of ViaSat 
mobile broadband.

Good news is on the hori-
zon, so to speak. According to 
Buchman, it comes in the form 
of a Ka-band solution to appear 
on JetBlue airliners this fall. As 
Ka-band satellite service expands 
globally, he added, it will find its 
way into business aviation, “real-
istically in two or three years.”

At this point, however, not 
all observers are convinced that 
Ka-band is truly the next-gener-
ation frequency-band expansion 
to Ku. 

Amir Yafe, senior director 
of product marketing for Israeli 
satellite networking technology 
provider Gilat, recently wrote of 
Ku-band as being able to meet 
transmission and bandwidth 
management challenges, “to 
provide higher quality, better 
performance and faster speeds.”

But Chris Hudson, writ-
ing in Intelsat’s SatCom Fron-
tier online newsletter, took a 
more conservative view. “The 
advantages and disadvantages 

of either band can be miti-
gated…but not all concerns can 
be addressed for all custom-
ers at all times,” he explained. 
“The underlying needs must be 
known and tradeoffs made to 
arrive at the optimal choice of 
Ku- or Ka-band.”

Even as some providers are 
banking on Ka-band as the 
future, Intelsat has announced 
it is close to ordering the first of 
a new line of satellites dubbed 
Epic. The Luxembourg com-
pany describes it as “an inno-
vative approach to satellite and 
network architecture utiliz-
ing multiple frequency bands, 
wide beams, spot beams and 
frequency reuse technology,” 
employing its abundance of 
existing C-, Ku- and Ka-band 
frequency allocations

Aviator 200, 300 and 350 
from Denmark’s Thrane & 
Thrane and its master distrib-
utor Aircell continue to attract 
customers, from large-cabin 
Globals and Gulfstreams to 
airplanes as small as the King 
Air and PC-12. According to 
Aircell, the Aviator 300 has 
been selected as optional equip-
ment on 12 factory airframe 
programs. 

More recently, Thrane & 
Thrane launched Aviator 700, 
available through its own global 
distribution network. The pack-
age provides access to Inmarsat 
Aero-H+ and SwiftBroadband 
services in a single, integrated 
system. Moreover, it offers–
among other features–a peak 
data transfer rate of 432 
kbps, VoIP connectivity and a 

built-in wireless point support-
ing laptops and smartphones. 
According to the company, “it 
is smaller and lighter than any 
comparable satcom solution.”

OnAir, with a firm foot-
hold among the airlines, is now 
marketing its telephony, mes-
sage and Internet access ser-
vices to business aviation. At 
the EBACE show this past 
spring, chief commercial officer 
Stephan Egli said that while the 
Swiss electronics connectivity 
supplier is aiming its equipment 
at all business aircraft oper-
ators, most of its success has 
been with Airbus and Boeing 
single- and twin-aisle bizliners. 
Most recently, OnAir has been 
installed in a Falcon 7X.

OnAir’s equipment, via 
SwiftBroadband, allows pas-
sengers to use mobile devices to 
make and receive telephone calls, 
exchange short or multi-media 
messages and gain access to the 
Internet. For the latter, OnAir pro-
vides a GSM network and Wi-Fi 
local area network hotspots.

The Internet package from 
OnAir is currently available only 
as a retrofit item, but Egli said ear-
lier this year at EBACE that the 
company is in discussions “with 
certain OEMs” about availabil-
ity on new production aircraft as 
standard or optional equipment.

International Communica-
tions Group of Newport News, 
Va., announced this past spring 
it has teamed with Landmark 
Aviation to obtain an STC for 
installation of ICG’s Sora ig+ 
voice and data satellite commu-
nications system in the Chal-
lenger 600 series. Approval is 
expected this month. An earlier 
STC in a Falcon 900, installed 
by Chicago Jet Group, has 
already been approved for the 
same Sora ig+ package.

At TrueNorth Avionics, the 
answer to the need for cabin tele-
communications is Simphone-   

OpenCabin, a system that is 
“software-centric.” Mark van 
Berkel, president and founder of 
the Ottawa-based firm, claims it 
is the future, an improvement 
over the common hardware-cen-
tric cabin telecommunications 
systems that are “heavy, com-
plex, expensive to install and 
prone to obsolescence.” Van 
Berkel also emphasizes the com-
petitiveness of the price–less 
than $100,000 uninstalled.

Since its introduction, the 
Canadian electronics firm has 
added features such as e-mail 
via smartphone, TrueNorth 
Express (which wirelessly man-
ages all Wi-Fi cabin communi-
cations) and most recently its     

Stylus multilingual text handset. 
The scalable Simphone-  Open-

Cabin is currently being installed 
in an ACJ319 by Amac Aero-
space of Basel and in a Boeing 
747-8 being outfitted by L-3 Plat-
form Integration in Waco, Texas.

“We’re introducing new tech-
nology for widebody business 
jets,” added van Berkel, and 
“I’m forecasting that we’ll be on 
three out of every four executive 
bizliners in the near future.”

Cabin Management Systems: 
The Race Is On

In the “old days,” which really 
weren’t that long ago, there were 
only a few major cabin manage-
ment system providers. Today, 
with new and talented electron-
ics engineers reshaping the field, 
there is plenty of competition, 
spurring even the more estab-
lished suppliers to new heights.

Rockwell Collins and 
Honeywell, with Venue and Ova-
tion Select, respectively, continue 
to be the providers of choice for 
most of the aircraft manufactur-
ers’ production aircraft. But in 
the aftermarket world, they have 
plenty of competition.

Custom Control Concepts 
of Kirkland, Wash., rolled into 
2012 with a contract from L-3 
Platform Integration to install 
its CMS, along with a digital 
entertainment package, in one 
of the first 747-8s, a head-of-
state transport.

DPI Labs’ SmartLink III 

is the latest in what the La 
Verne, Calif. company calls 
“the evolutionary process.” DPI 
emphasizes “tightly integrated 
electronics packaging, very low 
installed weight [and] ‘smart 
part’ components with micro-
processor controls that contin-
ually perform self-diagnostics 
to prevent system-wide outages 
cause by a single-point failure.”

Flight Display Systems’ mar-
ket thus far has been retrofit, but 
its CMS is now standard equip-
ment on the Piaggio Avanti 
II. David Gray, president and 
founder of the Alpharetta, Ga.-
based company, is quick to point 
out that the original Select pack-
age in the Avanti is rather basic, 
but with the recent upgrade to 
Select Platinum, “business is 
good.” FAA approval of the 
Platinum version was expected 
this summer.

Heads Up Technologies 
unveiled its new Lumin CMS 
late last year, emphasizing fiber 
optics, wireless capability, digital 
content management and flex-
ibility. The Lumin technology 
was developed in partnership 
with Cessna and is the backbone 
of that OEM’s new Clairity 
cabin technology–“essentially a 
CMS with a lot of extra good-
ies.” The launch platforms for 
Clairity are Cessna’s Citation X 
(and possibly the Ten later), Lat-
itude, Longitude and M2.

The Lumin technology is the 
system’s fiber-optic backbone, 
which president and CEO Rob 
Harshaw said “is going to allow 
people to go well into the future 
with less future shock. Cessna is 
calling it future-proof.”

He adds that fiber-optic data 
transmission eliminates the dan-
ger of electromagnetic interfer-
ence: “You can run fiber optics 
right next to an antenna with 
absolutely no interference.”

Gulfstream has its own CMS, 
aptly named the Gulfstream 
Cabin Management System. 
Standard equipment in the new 
G280 and G650, it is also avail-
able in G450s and G550s pur-
chased with the optional Elite 
special-edition cabin.

The Ovation Select CMS 
from Honeywell was certified 
this past winter in the BBJ and 
the number of modifications 
made to suit the owner proved 
the system’s flexibility. 

Hamburg, Germany-based 
interiors specialist Lufthansa 
Technik introduced its Nice HD 
CMS upgrade last October and 

recently announced it has been 
selected to supply Nice HD as 
the baseline CMS in Bombar-
dier’s new Learjet 70, 75 and all-
composite 85.

“For something with such 
a small footprint, it’s pretty 
impressive,” said Andrew Muir-
head, director of Lufthansa 
Technik’s Innovation Business 
Unit. The hardware, he explains, 
looks like an ordinary Blu-ray 
player, but it is actually a media 
center with between 320 and 500 
gigabytes of capacity.

Mid Continent Controls’ 
Pulse-nHD CMS was intro-
duced at the NBAA Conven-
tion last fall and, according to 
a spokesman, the Derby, Kan. 
company continues to improve 
the 100-percent digital system. 
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The new Stylus from TrueNorth Avionics 
is what the company describes as the 
first multi-lingual text handset. It is 
complemented by the MyStylus iPhone app. 

Galley and Office Win Special Attention
As the global economy becomes ever more deep-rooted and flights 

get ever longer, owners and operators of business and private jets have 
turned their attention to the galley and office working space in large-
cabin aircraft such as the Gulfstream G650 and Embraer Lineage 1000.

While most of the components in the G650 galley are provided by 
suppliers, the integration by Gulfstream’s R&D laboratory for cabin 
systems is a key ingredient.

Chief among those components is a refrigerator/freezer with an insu-
lated and ducted enclosure with the cooling unit and electronic control 
unit mounted on the outboard exterior. The freezer portion of the unit 
cools the remaining area via a heat sink and direct-current fans circulate 
air. The freezer compartment is accessed through center-closing doors 
and the entire assembled unit is acoustically isolated from the airframe 
and galley cabinetry. Gulfstream describes the 10-inch touchscreen crew 
controls for the galley and cabin as “completely intuitive.” 

Finally, housing the appliances is a stainless-steel stack with two coffee 
makers, microwave and convection ovens and the refrigerator/freezer. “It’s 
reminiscent of the kitchen in your house,” says senior v-p of programs, 
engineering and test Pres Henne.

In its Lineage 1000, an executive derivative of the company’s E190 
airliner, Brazilian OEM Embraer took the requirement for in-flight work 
well beyond the usual side-ledge stored table between two seats.

The well appointed Lineage 1000 “office” occupies a private niche 
in the lounge zone of the cabin. A power outlet for recharging personal 
communication devices is expected, as is an executive chair. 

But what truly sets this office apart is a working desk, a dedicated in-flight 
phone handset, an auxiliary audiovisual connector panel, a touch-screen 
panel to control lights, audio, video, temperature and shades, and a 32-inch 
bulkhead-mounted screen (a 43-inch monitor is optional). Add to that op-
tions for a two-channel SwiftBroadband Internet connection with Wi-Fi cabin 
network, and a fax/printer, and the user has a true, dedicated office.

As a designer once said at the Aircraft Interiors Expo in Hamburg, 
Germany, the idea in creating a great cabin is not to fool people into 
thinking they are not flying, but to make them absolutely comfortable 
with the fact that they are.  –K.J.H.

The office module addition in Embraer’s Lineage 1000 creates a  
well equipped, dedicated workspace.

The entire Nice HD cabin 
from Lufthansa Technik 
can be controlled 
wirelessly through a 
personal iPhone, iPod 
Touch or iPad.

From DPI Labs comes the Legacy 
Replacement Solution, a simple means 
to upgrade the Pacific Systems cabin 
management system.

Lumin fiber-optic technology from 
Heads Up Technologies is the 
backbone for Cessna Aircraft’s new 
Clairity, “essentially a CMS with a lot 
of extra goodies.”

Rockwell Collins TrueNorth Avionics

AircellLufthansa TechnikViaSat
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Pulse-nHD runs on an Ethernet 
backbone, with 1080 HD distri-
bution throughout the cabin.

To increase the reliability and 
ease of maintenance of Pulse-
nHD, a diagnostics system recog-
nizes all equipment connected to 
the network and provides health 
monitoring, including compo-
nent temperature, input voltage, 
output loads and fault indication. 
Diagnostics can be made remotely 
through an Internet connection.

Rockwell Collins’s Venue CMS 
now comes as Venue HD for the 
aftermarket business and is being 
installed in a Global Express XRS 
this summer by Jet Aviation in St. 
Louis. Venue HD has also received 
an STC for the 400XT light jet 
from Nextant Aerospace.

Now That’s Entertainment!
If there really is such a thing 

as a theater in the sky, SkyTheater 
of Fort Lauderdale is it. Founder 
Gregg Launer uses as an exam-
ple a system he built for the Global 
Express belonging to an entertain-
ment industry client. It is HD from 
front to back, including the Avod 
(audiovisual on-demand) server 
in which nearly 1,000 movies are 
stored. Using an iPad, the owner 
can surf the sound balance pro-
gram “until he finds a ‘flavor’ he 
likes,” from surround sound and 
iMax to the Hollywood Bowl or 
Lincoln Center. (See article in AIN, 
July, page 26.)

SmartLink HD from DPI 
Labs is an integration of CMS 
and HD entertainment distri-
bution. It supports 22 channels 
of uncompressed HD content 
and more than 500 independent 
channels of stereo over a fiber-
optic trunk. The supplier claims 
it is configurable to fit any cabin.

A few years ago Blu-ray, with 
its ability to play high-definition 
video, was the future. Now, it is 
rapidly being replaced at the high 
end with Avod, which can hold 
hundreds of films and allows 
passengers to watch any film 
on demand, even as it is already 
being watched by others.

High definition (typically 
1080p) is now commonplace, stan-
dard in new aircraft entertainment 
systems and expected in any major 
cabin refurbishment. Put sim-
ply, 720p, 1080i and 1080p are the 
three most common high-defini-
tion signal formats, with 1080p the 
best and 720p and 1080i appear-
ing to be virtually equal to the 
average viewer.

There has been much dis-
cussion about watching a DVD 
on a high-definition screen that 
was originally shot in standard 

definition. According to a num-
ber of video gurus, while it is not 
being seen in true high defini-
tion, the film will appear slightly 
sharper and the colors brighter.

The two primary choices in 
monitors are now LED (light-
emitting diode) and LCD (liq-
uid-crystal display). Experts say 
LCD holds a slight edge over 
LED, thanks to a pure white that 
is brighter and a dark black that 
is deeper. LCD is also slightly 
less expensive and the overall 
package is thinner, making the 
monitor more easily hidden in a 
bulkhead or credenza. 

Monitors have grown. Cus-
tom Control Concepts has a 
70-inch LED model available. 

And now there is Oled (organic 
light-emitting diode) television, 
introduced this past winter by 
LG in a 55-inch version. Some of 
the advantages to aviation were 
immediately obvious: a screen 
only 4 mm thick and weighing 
just 22 pounds. Shipments of the 
$10,000 production television 
started earlier this summer.

Now there’s 3-D television 
too. It’s not in the aircraft cabin 
yet but will be sooner or later. 

At this point, the best 3-D 
viewing is with the best-resolution 
monitor and the best glasses. And 
3-D television without glasses has 
arrived, though the technology 
isn’t all it could be.

If the client insists on 3-D tele-
vision on his private jet, he proba-
bly isn’t put off by the $2,000 cost 
of the set, the $100 to $200 per 
pair for the glasses or the “tens of 
thousands” of dollars it will cost 
for certification. 

On a smaller scale, Rockwell 
Collins introduced an app that 
will allow the passenger to view 
its Airshow moving map on an 
iPad. Mid Continent Controls 
took that same idea a step further 
with a fixed hardware solution 

rather than software applica-
tion, and with purchase of the 
CMS Smartlink HD, the owner 
also receives an iPhone and iPad 
already set up to interface with 
the on-board gateway Wi-Fi.

Almost every new airplane 
delivered today, as well as those 
undergoing major cabin refur-
bishment, is set up for wireless 
cabin connectivity. According 
to one entertainment-system 
executive, “The FAA has finally 
become sensitized to Wi-Fi and 
it’s aware that the airplane’s elec-
tronics are not affected by the 
801.11 equipment.”

Idair, a joint venture of 
Lufthansa Technik and Pan-
asonic Avionics, took advan-
tage of  the EBACE stage to 
introduce Eclipsair, its wire-
less “infotainment” system. It 
delivers news, video, audio data 
and flight information. “Eclip-
sair represents a wireless solu-
tion that has been designed not 
only with the consumer device 
user in mind, but also with 
the requirements of  the equip-
ment installer and operator at 
the forefront,” said Idair CEO 
Andrew Muirhead (who is also 
director of  Lufthansa Technik’s 
Innovation Business Unit).

Idair plans to start deliver-
ies in next year’s second quarter, 
and it will be available as an inte-
grated part of Lufthansa Tech-
nik’s Nice HD system.

Enter the Ubiquitous App
In techno-slang, it’s called 

simply an app, short for soft-
ware application. These apps are 
designed for a specific purpose. 
Summoned, they appear genie-
like, do the job for which they 
were designed, and then retreat 
until needed again.

Gulfstream made something 
of a splash at the NBAA Con-
vention in Atlanta in 2010 when 
it first showed the G650 with a 
finished cabin. It also announced 
then that the airplane would come 
with an app that would turn the 
user’s iPhone into a control device 
for the cabin electronics, from 
cabin shades to entertainment.

It is now two years later, and 
some suppliers are not merely 
offering an app that will con-
nect the entertainment system 
wirelessly with a passenger iPad; 
they’re also including an iPad. 
More and more cabin systems 
are being designed to play nice 
with other tablet manufacturers 
and smartphone manufacturers’ 
products.

Today, there are hundreds 
of  free apps underwritten by 
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 Shedding a Little Light in the Cabin
Every business airplane coming out of an OEM these days is  

equipped with LED (light-emitting diode) cabin lighting, and every  
airplane going in for refurbishing is getting it added. 

LED is to incandescent, fluorescent and halogen lighting what Mr. Edi-
son’s first commercially available incandescent light bulb was to the candle. 

LED lighting weighs less, produces less heat than incandescent and 
much less heat than halogen, is easier to install, easier to maintain and 
has a life span–roughly 30,000 hours–that will easily outlast most of the 
airplanes in which it is installed. And it is available for just about every 
type of lighting: upwash, downwash, dome, reading and so-called multi-
color mood lighting.

LED is good already, and it’s getting better. At the EBACE 
 Convention in May, Lufthansa Technik and Schott Lighting and Imaging 
introduced HelioJet “smart and homogeneous” LED cabin lighting. In 
simplest terms, it is a replacement for fluorescent tubes.

The new technology uses only one-tenth as many light diodes 
as conventional LED strips, leading to “significant improvements” in 
 performance, reliability, maintenance and costs.

It was introduced at EBACE in white, but according to 
LHT Innovation Business Unit direc-
tor Andrew Muirhead, “We 
can mix any color coming out 
of this glass rod.”

Aircraft Lighting Interna-
tional (ALI) in Mount Sinai, 
N.Y. recently received PMA 
for its 12-mm LED lights 
designed and built as direct 
replacements for B/E Aero-
space and ALI fluorescents.

The company claims 
the replacement LEDs do 
not require new wiring, 
lamp holders, dimmers or 
controllers. They are, said ALI owner Nick Michelinakis, fully dimmable 
and “100-percent interchangeable” with existing fluorescents. The LED 
price starts at $15 per inch and they come with a three-year warranty. 
“They’re available now,” said Michelinakis. “If they order today they get 
it tomorrow.”

The LED fluorescent replacements follow the launch by ALI earlier 
this year of an LED reading light that is a direct replacement for the 28V 
DC/AC miniature halogen lamps.

Best of all, said Michelinakis, “absolutely no changes or modifications 
to the reading light fixtures are necessary.” Michelinakis figures that for 
$350, “you can buy ten of our LED direct replacement bulbs to refit a 
King Air. Or you can pay $15,000 to convert the entire system to LED.”

While LED interior lighting has become the new standard, “We are 
seeing a significant adoption of intelligent lighting systems that allow  
the passenger to select a range of whites, and dynamic mood lighting,” 
said Scott Sweet, LED interior lighting product manager at Emteq in  
New Berlin, Wis.

Sweet noted that as the technology evolves, the performance curve 
goes up and the cost curve goes down. “The light assemblies are de-
signed with state-of-the-art LED drivers and color mixing optics to cast 
even, blended light without revealing individual colors,” he explained.

The Emteq Quasar Full Spectrum Mood Lighting features 32 pre-set light-
ing modes, including sunset/sunrise mode capability and full dimming capacity, 
and it accentuates interior fabrics/style using white color programming.

Custom Control Concepts in Kirkland, Wash., has introduced its 
LED Spectrum Lighting System and is promoting the Mood Scene feature. 
With it, a passenger can touch any color on any photograph on an iPad 
and see that color immediately replicated in the cabin wash lighting. 

“It’s no longer just a matter of establishing a mood by picking a color, 
but picking a color that brings back cherished memories that create a 
desired mood,” said vice president Serae Jemera. “Why would you pick a 
cabin ambiance to match a foul mood, when you can pick something that 
will make you, and everybody around you, feel better?”

Using the iPlane app from Custom Control Concepts, a passenger 
can select from an infinite number of colors, subtly adjusting them for 
a  desired balance and brilliance. “With the touch of a finger and a few 
simple swipes, you create and share a little light,” concluded Jemera. 
“That can only be a good thing.” –K.J.H.

Custom Control Concepts’ “mood scene 
picker” allows colors selected on a personal 
iPad to be reflected in the cabin wash lighting.

Rockwell Collins Airshow moving map and 
information can be streamed wirelessly on 
a personal iPad.
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the company whose product 
or services they support. For 
example, Signature Flight Sup-
port’s free iFBO app functions 
include a calculator that allows 
the user to calculate the fuel 
and handling costs at a partic-
ular location, for a specific air-
craft make, model and uplift 
of  avgas or jet-A. A locations 
database provides customers 
with detailed FBO informa-
tion, including amenities, ser-
vices offered, airport map and 
local points of  interest.

It seems in almost no time 
there is a software applica-
tion for almost anything imag-
inable. Consider, for example, 
the DSP Analyzer, a neat lit-
tle app that sells for just $9.99 
in the Apple apps store and, 
according to ITT Enidine 
director of  product manage-
ment Jeff  Weisbeck, turns the 
iPhone into a device to mea-
sure cabin noise, in the usual 
dBA as well as other deci-
bel weightings. Or app-cen-
tric TrueNorth’s MyStylus 
app, which makes a personal 

smartphone capable of  send-
ing and receiving text in mul-
tiple languages.

Barring an economic melt-
down in Europe, a double-dip 
recession in the U.S. and a slump 
in the Chinese market, the short-
term outlook for business avia-
tion growth seems assured, if not 
particularly rapid.

The Teal Group’s forecast in 
May calls for 6-percent growth 
in business aviation this year, 8 

percent next year and a four-year 
recovery period with 12-percent 
annual growth starting in 2014. 
However, Teal doesn’t foresee a 
recovery to 2008 levels before 2015.

Zenith Jet, the Montreal-
based business aviation services 
firm, forecast in April delivery 
of some 10,120 business jets val-
ued at $257 billion over the next 
decade. In the more immedi-
ate future, Zenith Jet estimates 
compounded annual growth of 

16 percent for new business jet 
shipments from now until 2016, 
which it describes as a peak year.

At Airbus, the mood is decid-
edly positive, in particular in 
light of the launch of the Air-
bus Corporate Jets business unit 
this past January. The corpo-
rate jet series had higher sales 
in 2011 than in 2010 and Airbus 
anticipates even stronger growth 
this year, driven by the burgeon-
ing number of billionaires and a 
thriving Chinese market.

Airbus Corporate Jet Center 
in Toulouse, France, has a busy 
year ahead doing ACJ comple-
tions. As of April, the center 
had six green ACJ319s in the 
process of cabin outfitting.

With deliveries of Boeing’s 
new 747-8 beginning this year, a 
number of the big widebodies are 
already in completion centers for 
outfitting; 787 bizliner deliveries 
begin in 2013, and Boeing also 
looks forward to strong growth 
over the next several years.

Boeing is projecting deliv-
ery of 20 executive aircraft 
through the end of next year: 

eight executive 747-8s, two BBJs 
and two BBJ2s in 2012; and four 
BBJs, one BBJ2, one 747-8 and 
two 787-8s next year.

While the widebody bizliner 
market is soaring, the single-
aisle bizliner is no slouch either. 
Not only is activity in the new-
aircraft business still strong, 
many of those airplanes already 
in service–a total of about 300 
worldwide–are due for required 
heavy inspection, and many 
owners with dated cabins are 
choosing to include a major 
cabin refurbishment during the 
downtime. Some cabin electron-
ics players are thriving during 
the down times. Flight Display 
Systems’ Gray reports that busi-
ness last year was up nearly 45 
percent from 2010, and “with 
business up about 22 percent to 
date in 2012, I think this is going 
to be another good year.”

The same holds true for van 
Berkel at TrueNorth. The six-year-
old company has seen 149.8-per-
cent growth over the past three 
years, “and we’re seeing the same 
[rate of] growth in 2012.”  o

A Global Express interior refurbishment by Ruag illustrates the use of so-called “mood 
lighting” to create a cabin ambiance of choice.
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