
www.ainonline.com • February 2013 • Aviation International News 2120 Aviation International News • February 2013 • www.ainonline.com

EMERGING MARKETS
Business Aviation’s

Bizav’s New Markets  
Still Climbing Despite Obstacles

When the financial crisis that exploded in late 2008 began 
to ravage Western economies in 2009 and 2010, the business 
aviation industry took well founded comfort from the fact that 
escalating demand from emerging markets farther east seemed 
to be shoring up otherwise sagging demand in traditional 
markets. Since then the international profile of business aviation 
has continued to expand, prompting manufacturers and service 
providers to scramble to boost their global presence.

However, it is clear that some expectations of rapid, 
explosive growth have been confounded by continuing 
problems in getting business aviation established on a sound 
footing due to infrastructure and regulatory limitations in key 
countries such as China (see article on facing page) and India. 

India continues to be a battleground for the business 
aviation lobby, with growing frustration over issues such as 
restricted and costly parking arrangements at airports. The 
country’s Business Aviation Operators Association is also 
locking horns with India’s minister for civil aviation, who appears 
to have decided that he must personally approve who may buy 
a business aircraft and when (see story on page 24).

Meanwhile, Russia seems to be becoming a more user-
friendly environment for business aviation. For example, the 
Russian United Business Aviation Association has won at least 
a partial removal of punitive import tariffs on foreign-built aircraft.

The Middle East continues to balance challenges to 
business aviation growth with its potentially huge opportunities. 
With political fragmentation still taking hold of much of the north 
of the region, the Arabian Gulf states remain the epicenter of 
growth in that part of the world. But Ali Al Naqbi, chairman of 
the Middle East Business Aviation Association, made it clear 
at December’s MEBA show in Dubai that the business aviation 
community will not shy away from dealing with vexed issues 
such as the prevalence of illegal charter operations.

In some regions demand appears to have cooled slightly 
(albeit still remaining at well above-average levels). However, 
at the same time other new markets, such as Africa and Latin 
America, have generated excitement.

Honeywell’s latest annual Business Aviation Outlook, 
published at the end of October last year, provides a clear 
snapshot of these trends. The proportion of respondents 
from the much-vaunted Bric countries (Brazil, Russia, India 
and China) who declared an intention to purchase business 
aircraft actually dipped slightly from 50 percent in 2011 to 46 
percent last year. However, a higher proportion (more than 
40 percent) of those who do intend to make acquisitions 
indicated that they will do so within two years, compared with 
less than one-third in 2011.

In the wider Asia-Pacific region, the Honeywell forecasters 
found that 34 percent of operators responding have plans 
to buy aircraft, which is down from 45 percent in 2011. In 
the Middle East and Africa the proportion of respondents 
with buying plans also dipped, in this case from 38 percent 
to 32 percent. However, a greater number of those planning 
acquisitions are doing so to enlarge their fleets, rather than to 
replace existing equipment.

On the other hand, the proportion of operators in Latin 
America who declared themselves in the market for business 
aircraft increased from 32 to 39 percent. What’s more, almost 
70 percent of these prospective customers said they intend to 
do deals in the next three years.

In 2013, AIN will once again redouble its efforts to bring 
readers news of business aviation’s progress in all of these key 
emerging markets.  –C.A.

Gulfstream starts  
to reap rewards from 
long-term investment 
in developing markets
by Charles Alcock

Gulfstream Aerospace is a prime example of how 
Western business aircraft makers have begun to capi-
talize on emerging markets in recent years. Last year, 
sales outside the U.S. accounted for fully 70 percent 
of its business, which Scott Neal, senior vice president 
for sales and marketing, acknowledges was a big shift 
from fairly recent history when it was little more than 
approximately 25 percent. That said, last year did also 
see some resurgence in demand from the U.S. market.

“Generally, we are pleased with the way these 
emerging markets are growing and accepting business 

aviation and our products,” Neal told AIN. In his view, 
China has shown the most significant growth, and there 
has also been significant expansion in Russia, Brazil 
and Africa. More recently, demand has increased from 
Central America and the Caribbean and Gulfstream 
has been gratified to see interest in its full product 
range, rather than just the large-cabin models with 
which these new markets tend to be associated.

“The consistent theme across all these markets is 
that business is becoming more interconnected glob-
ally, with people there now doing business in places 
they never did before,” explained Neal. “The emerg-
ing markets have grown more rapidly than the more 
mature markets [in the West] and with the growth of 
their economies there is more opportunity [for busi-
ness aviation].”

That said, Gulfstream acknowledges that multi-
ple obstacles continue to restrain business aviation 
from fulfilling its global potential. These challenges 

include inflexible access to takeoff and landing slots, 
airspace constraints and inadequate infrastructure in 
terms of airports, ground support, aircraft mainte-
nance and training. 

In addition to actively engaging with civil aviation 
authorities in countries such as China to resolve regu-
latory issues that Neal characterizes as “to be expected 
in emerging markets,” Gulfstream has enthusiastically 
invested in improving those aspects of infrastructure 
that it can change. 

For example, in late November it opened the first 
factory-owned business jet service center in China at 
Beijing Capital International Airport. The joint ven-
ture with Hainan Airlines Group subsidiaries Hainan 
Aviation Technik and Deer Jet recently received Part 
145 approval from the Civil Aviation Administration 
of China. The 104,000-sq-ft facility is staffed by fac-
tory-trained Gulfstream and Deer Jet technical staff  
and can draw on additional parts stocks that the 
OEM holds in both Hong Kong and Singapore.

Also last November, Gulfstream established a new 
company flight department in Hong Kong, staffed by 

five experienced demonstration pilots 
who are available to support owners 
and operators throughout the Asia-
Pacific region. Part of their role is to 
support training provision, and this has 
been further enhanced by the recent 
addition of full-flight simulators for 
the G550 and GIV at the FlightSafety 
Learning Center in Hong Kong.

 Worldwide Growth

In Africa, Gulfstream has seen 
most of the recent uptick in demand 
in the west of this vast continent, and 
Neal maintains that the value of busi-
ness aviation is fast becoming more 
widely accepted as African economies 
diversify. With some 60 of its aircraft 
already based in Africa–many of them 
in head-of-state service–Gulfstream is 
about to relocate one of its regional 
sales vice presidents to South Africa to 

capitalize on the growth opportunities.
Latin America has proved to be another important 

growth market for Gulfstream. It has made invest-
ments there too, including the addition of a service 
center at Sorocaba Airport near São Paulo, Brazil. 

As with Russia, the business aviation industry 
has faced some issues in Latin America regarding 
unfriendly rules governing aircraft ownership and 
taxation. For example, in Brazil some aircraft have 
been impounded over unresolved tax issues.

Neal concluded that conventional full aircraft 
ownership continues to be the main avenue for grow-
ing bizav fleets in emerging markets. However, he 
added that aircraft management is fast expanding in 
China and elsewhere and charter opportunities are 
also expanding. For example, Gulfstream feels that its 
decision to place a GIV with Deer Jet several years 
ago has been fully vindicated in terms of the charter 
demand it stimulated.  o

Manufacturer Perspective:

Gulfstream Aerospace president Larry Flynn, second from left, announced plans for 
the OEM’s new service center in Beijing in February last year, and by November the 
facility was up and running. 

Industry looks to 
China’s leaders  
to set bizav free
by Amy Laboda

Much as business aviation might like to 
see itself as being in a class of its own, its 
impressive, but far from straightforward, 
emergence in China has to be considered 
strictly in the context of the country’s 
wider air transport ambitions. Those in 
the industry who have become  frustrated 
at the apparent slow pace of progress in 
resolving issues such as access for busi-
ness aircraft to airspace and airports 
would do well to keep in mind that for the 
Chinese government these tasks will have 
to fall in line to get tackled as part of its 
carefully orchestrated long-term strategic 
plans for aviation as a whole.

Next month will see the new Commu-
nist Party of China leader Xi Jinping 
formally take over from Hu Jintao as 
China’s President. Understandably, this 
shift in China’s political leadership has 
stimulated hopes of accelerated prog-
ress, but the prognosis of most China 
specialists seems to dampen expectations 
that remaining obstacles to bizav growth 
in the People’s Republic are about to be 
swept aside overnight. 

One key factor is the continued domi-
nance of the People’s Liberation Army 
(PLA) in the management of this vast 
country’s airspace. Existing policy does 
make provision for some easier access 
to the skies by general aviation fliers, 
but the pace and extent of this change 
remain firmly in the hands of China’s 
military leadership.

For example, the PLA even dictates 
when the airspace that is supposed to be 
allotted to commercial and private avia-
tion can be used. Instances persist of air 
traffic in and out of Shanghai’s Pudong 
Airport being held for unspecified reasons 
(and unpredictable duration), resulting 
in diversions for international arrivals 
and reams of late departures. Even with 
sophisticated RNP and GPS-Waas 
approaches and departures, the Chinese 
PLA still regularly reroutes aircraft 
without explanation. It also holds jet 
aircraft down at low altitudes, where fuel 
consumption is anything but efficient and 
safety margins, especially in the moun-
tainous areas of China’s west and south-
west regions, are often compromised. 

As of the end of last year, China listed 
its official civil aviation fleet as 3,238 regis-
tered aircraft, including 1,922 commercial 
transportation types and 1,316 general 
aviation aircraft. At last count, not 
many more than 200 of the GA aircraft 
were business jets, although significant 
numbers of Chinese-owned aircraft are in 
fact registered outside Mainland China–
in part to dodge some of the obstacles 
that still impede private aviation.

The Civil Aviation Administration 
of China (CAAC) has forecast that by 
2030 some 1.5 billion passengers will 
travel by air annually in China. Boeing 

has estimated that Chinese airlines will 
need to buy 5,000 new airplanes by then 
to meet the demand. China is currently 
building as many as 100 airports, and 
expanding many more. 

While Western airframers stand to 
benefit hugely from the exponential 
expansion of China’s fleet, they are also 
mindful of the fact that China’s state-
owned aerospace industry has its own 
clear ambitions to see home-built prod-
ucts advanced. Commercial Aircraft of 
China (Comac) is slowly but surely devel-
oping its new ARJ21 regional jet and 
C919 narrowbody transport. 

Beyond this, China Aviation Industry 
General Aircraft (Caiga) is stepping up 
work on its Primus 150, having selected 
General Electric’s H85 to power this 
turboprop single late last year. At last 
November’s Airshow China in Zhuhai, 
Comac subsidiary Avic (which is Caiga’s 
parent company) revealed a scale model 
of what looks like being a six- to eight-
passenger business jet.

Meanwhile, Cessna is pressing ahead 
with ambitious plans to begin aircraft 
manufacturing in China through a joint 
venture announced last March with Avic. 
In November, it reached agreement to 
start building Caravans at Caiga’s factory 
at Shijiazhuang.

But regardless of whether China’s rising 
business class ends up flying jets built 
in Zhuhai or Wichita, they will find the 
freedom that business aviation is supposed 
to deliver compromised if China’s infra-
structure and regulator environment 
doesn’t become more user-friendly. 

“You have to have airspace to fly a lot 
of aircraft and it is just not available right 
now,” Honeywell Aerospace Asia-Pacific 
president Briand Greer told AIN when 
asked why China’s bizav fleet appears not 
to be growing as fast as anticipated. The 
U.S. company has been a partner to the 
improvement of Chinese airspace and 
infrastructure for nearly a decade.  

Greer said that China has the advan-
tage of using purely modern technolo-
gies for opening its airspace and making 
it navigable by modern jet aircraft. In 
Honeywell’s view, RNP and GPS make 
ground-based instrument landing systems 
and ground-based en route navigation 
aids unnecessary.

 Skills Shortage

China’s emerging aviation sector also 
continues to face a skills shortage. In a 
new forecast published in July last year 
Boeing predicted that China alone needs 
71,300 pilots and 99,400 technicians over 
the next 20 years. The Chinese now have 
numerous flight training centers, many 
affiliated with science and technology 
universities or commercial flight training 
organizations, where the nation’s next 
crop of pilots are learning the ropes. The 
need for them to hurry up and get trained 
is extreme. Chinese airlines have actually 
parked new aircraft in the past two years 
waiting for crews to get trained to fly 
them. Airliner pilot shortages inevitably 
have knock-on consequences for the busi-
ness aviation workforce too.

Unfortunately, in-country training is 
hampered by both the PLA’s frequent and 

intermittent takeovers of airspace, which 
can leave aircraft sitting on the run-up 
area with engines running for unspecified 
amounts of time, as well as the inability 
for these air cadets to perform a proper 
cross-country flight because of a lack of 
low-level air routes between cities with 
airports. The rush to provide trained (but 
not necessarily experienced) pilots to the 
country’s domestic airlines also leaves the 
question of safety wide open. Current 
Chinese-provided statistics show an acci-
dent rate of 0.107 accidents per million 
aircraft movements and 0.051 per million 
flight hours, but this is with many expe-
rienced foreign contract pilots and tech-
nicians in the system. It remains to be 
seen how safe the system is as foreigners 
rotate out of the hands-on positions in 
the cockpit. 

Some progress is being made, though. 
In China’s recently published Civil Avia-
tion Statistics report for 2012, the govern-
ment states that “air bridges” (airways) 
have been built connecting 54 cities in 
mainland China and 10 cities in Taiwan. 
The nation’s airports handled nearly 678 
million passengers and 11.94 million 
tons of cargo and mail, for year-on-year 
growth of 9.2 percent and 3.1 percent, 
respectively. Beijing Capital International 
Airport’s passenger traffic exceeded 80 
million, making it the second busiest 
airport in the world–and so not neces-
sarily a convenient bizav gateway.

General aviation saw rapid growth 
in 2012, according to the report, 
which pegged annual general aviation 
flight hours at 486,000, up 6.1 percent 
over 2011. As of November 30, offi-
cial Chinese statistics show there were 
149 general aviation enterprises and 70 
general aviation airports in China. In 
2012 the government green-lighted 114 
start-up general aviation projects, noting 
that 50 of those plan to offer business 
aviation services.

 Easier Flight Planning

It is much simpler to file a flight plan 
and receive clearance to fly in China 
than it was even two years ago. Airspace 
is open to private flying up to 4,000 
meters (13,123 feet). However, one Part 
125 operator told AIN on condition of 
anonymity that it is difficult in practice to 
get clearance to land a business aircraft 
at any of the jointly operated commer-
cial-military airfields in the country. 
Weather also shuts down flight plans at a 
moment’s notice, as security restrictions 
prohibit deviating off-airway at any time. 
ADS-B solutions being installed nation-
wide, among other NextGen solutions, 
should augment ATC’s ability to surveil 
both commercial and private aircraft. 

Beyond ADS-B, Thales is hopeful 
that its T3CAS advanced terrain conflict 
prediction and alerting solution will give 
further flexibility. The system, which has 
entered service on Chengdu Airlines’ 
Airbus fleet, includes the capacity for 

Cessna forged a joint venture with Avic last  
year to begin manufacturing general aviation 
aircraft in China. Cessna CEO Scott Ernest, left, 
announced the deal at ABACE.

The number of business jets registered in  
mainland China (carrying the B- tail number) is 

slowly rising, but the freedom of their owners to 
make full use of them remains constrained.

	 Continues on next page u 

Inside
New markets still climbing 20

Manufacturer perspective: Gulfstream 20

China’s leaders to set bizav free?  21

Latin American sector flexes muscle  22

Bizav in Brazil leads the way  22

Economic diversification drives growth in Africa 24

Indian government delays business aircraft deals 24

Charter sector looks to new lands of opportunity 26

Global charter growth is a complex mission 26

D
AV

ID
 M

cI
N

TO
S

H

D
AV

ID
 M

cI
N

TO
S

H

D
AV

ID
 M

cI
N

TO
S

H

©
 2

01
3 

A
IN

 P
ub

lic
at

io
ns

. A
ll 

R
ig

ht
s 

R
es

er
ve

d.
 F

or
 R

ep
rin

ts
 g

o 
to

 w
w

w
.a

in
on

lin
e.

co
m

.

©
 2

01
3 

A
IN

 P
ub

lic
at

io
ns

. A
ll 

R
ig

ht
s 

R
es

er
ve

d.
 F

or
 R

ep
rin

ts
 g

o 
to

 w
w

w
.a

in
on

lin
e.

co
m

.

www.ainonline.com
www.ainonline.com
http://www.ainonline.com/aviation-news/aviation-international-news/2012-02-04/bureaucracy-and-costs-stifle-newborn-indian-bizav
http://www.ainonline.com/aviation-news/aviation-international-news/2012-11-02/russias-bizav-boom-continues-face-obstacles
http://www.ainonline.com/aviation-news/meba-convention-news/2012-12-10/al-naqbi-bizav-middle-east-just-beginning
http://www.ainonline.com/aviation-news/ainalerts/2012-10-29/honeywell-10000-bizjets-worth-250b-over-10-years
http://www.ainonline.com/aviation-news/ainmxreports/2012-12-05/gulfstream-beijing-operation-secures-chinese-approval
http://www.ainonline.com/aviation-news/ainmxreports/2012-12-05/gulfstream-beijing-operation-secures-chinese-approval
http://www.ainonline.com/aviation-news/ainmxreports/2012-12-05/gulfstream-beijing-operation-secures-chinese-approval
http://www.ainonline.com/aviation-news/2012-11-14/gulfstream-sets-satellite-flight-department-asia
http://www.ainonline.com/aviation-news/2012-11-14/gulfstream-sets-satellite-flight-department-asia
http://www.ainonline.com/aviation-news/ainmxreports/2012-06-27/gulfstream-rebrands-sorocaba-facility
http://www.ainonline.com/aviation-news/ainmxreports/2012-06-27/gulfstream-rebrands-sorocaba-facility
http://www.ainonline.com/aviation-news/2012-11-13/comac-admits-further-delay-arj21
http://www.ainonline.com/aviation-news/ain-air-transport-perspective/2012-11-26/chinas-comac-c919-airliner-faces-uncertain-delay
http://www.ainonline.com/aviation-news/2012-11-13/caiga-choses-h85-engine-chinese-primus-150
http://www.ainonline.com/aviation-news/2012-11-13/caiga-choses-h85-engine-chinese-primus-150
http://www.ainonline.com/aviation-news/ainalerts/2012-03-26/cessna-build-midsize-bizjets-china
http://www.ainonline.com/aviation-news/ainalerts/2012-03-26/cessna-build-midsize-bizjets-china
http://www.ainonline.com/aviation-news/ainalerts/2012-11-27/cessna-caiga-seal-deal-build-caravans-china
http://www.ainonline.com/aviation-news/ainalerts/2012-11-27/cessna-caiga-seal-deal-build-caravans-china
http://www.ainonline.com/aviation-news/2012-08-27/boeing-runs-numbers-asia-pacific-personnel-shortage
www.ainonline.com
www.ainonline.com


26 Aviation International News • February 2013 • www.ainonline.com

Charter sector leads dash into lands of opportunity
While some aircraft man-

agement and charter firms have 
been busy talking up prospects 
for business aviation in emerging 
markets, UK-based Hangar 8 has 
been quietly building strong foun-
dations in at least some of them. 

The publicly listed company now 
has operations in Nigeria, Congo 
and South Africa, as well as a 
separate base in Kazakhstan.

To date, its experience has 
been that African countries 
can be relatively flexible places 

to operate business aircraft. It 
holds a South African air opera-
tor certificate, and regulators in 
Nigeria and Congo allow it to 
put foreign-registered aircraft on 
leases covered by its AOCs for 
up to two years. In practice, most 

of Hangar 8’s African manage-
ment clients prefer to have their 
aircraft registered in Europe, 
largely due to the preferences of 
banks and insurance companies.

In Nigeria Hangar 8 has 
invested approximately $1.6 

million to establish a Part 
145-approved maintenance facil-
ity to support its operations. 
This can provide line support for 
Challengers, some Globals, most 
Falcons, the G550 and a selection 
of Hawker and Embraer types.

“Abuja makes Farnborough 
[the London-area airport] look 
like a toy shop,” said Hangar 8 
CEO Dustin Dryden, referring 
to the rapidly rising bizav traf-
fic volumes moving in and out 
of Nigeria’s capital. It also has 
a base in Lagos, as well as at 
Pointe Noire in Congo. 

Many of Hangar 8’s char-
ter and management clients are 
involved in Africa’s booming oil 
and mineral mining sectors, result-
ing in complex and expensive 
travel requirements for foreigners.

According to Dryden, the 
African authorities he deals with 
appear willing to improve the 
situation of business aviation 
in their countries. For example, 
this year Nigeria is expected to 
remove the current 30-percent 
import duty on aircraft parts.

But what about Africa’s noto-
riety as a hot-bed of corrupt prac-
tices? Dryden doesn’t pretend that 
this isn’t happening, but Hangar 
8’s position is simply that it will 
not engage in any form of bribery. 

West African countries are 
now taking delivery of new air-
craft at a fast clip, but some cus-
tomers there still can’t get early 
enough delivery slots and so 
they commonly resort to buying 
pre-owned equipment. Accord-
ing to Dryden, African regulators 
are restricting the importation 
of older aircraft and he believes 
there is a resolve to improve the 
continent’s aviation safety culture.

Dryden would like to start 
getting established in other key 
emerging markets, and Latin 
America is high on his list.

Meanwhile, at VistaJet 
opportunities in markets such 
as Africa, the Middle East, Cen-
tral Asia and the Far East were 
big factors in its recent contract 
to buy up to 142 new Bombar-
dier Globals. In January, the 
company was due to kick off  
a 17-country marketing tour 
of Africa, soon after complet-
ing a similar mission to show its 
equipment across China, Russia 
and the Middle East.

VistaJet chairman Thomas 
Flohr believes that the business 
aviation industry generally has 
not treated its new markets with 
enough respect in the past. “In 
the past the industry has delivered 
mainly older aircraft to the devel-
oping nations, but they are now 
the greatest opportunity for us 
and so they should get the great-
est airplanes,” he argued.  –C.A.

total demand projected to increase nearly 
5 points from a year ago to 18 percent.

Dubai-based Jetex Flight Support, 
which provides flight planning and han-
dling services, has plans to open a full-
service joint venture in Brazil this month. 
“We’re taking the first step into our expan-
sion in South America and we look for-
ward to many more announcements,” said 
regional sales executive Rafaella Carolina.

Other global flight handlers are seeing 
the same activity. Rockwell Collins Ascend 
Trip Support describes Brazil as “explod-
ing” in terms of business jet traffic. “In the 
last four years activity has quadrupled,” 
said manager of international trip support 
Tim Bartholomew. “And that’s business 
flying, not vacation flying.”

Matt York, a primary at Jeppesen 
International Trip Handling, is also 
working with a growing number of out-
bound Brazilian and Mexican operators 

“who are going all over the world” in a 
growing fleet of large-cabin long-range 
business jets.

Jorge Alva, director of operations for 
Latin America and the Caribbean for Uni-
versal Weather & Aviation, has also noted 
the growing number of large-cabin busi-
ness jets in the Latin American market. 
“[Large-cabin jets are] the biggest seller in 
Latin America these days,” he said. 

“In Mexico there is a strong market for 
used business aircraft that were in service 
in the U.S.,” he noted. These airplanes, he 
added, “are now selling for as much as 40 
percent less than they were four years ago 
[before the recession].”

According to Andre Camargo, man-
aging director for Universal’s Brazilian 
operation, “sales growth in Brazil has 
been close to 14 percent annually for the 
past four years.” (See Brazilian market 
sidebar story on page 22.)

If there is a dimmer switch on the 
Latin American market it is its depen-
dence on outside markets for much of 
its growth. According to the IPA World 
Global Trade and Investment News from 

November 2012, “The economic outlook 
for Latin America remains relatively pos-
itive, but is subject to uncertainty and vol-
atility due to the wider external context.”

The question, asked The Guardian, 
is whether Latin America can weather a 
recession in Europe, a major market for 
its goods, as well as a slowdown in growth 
in China, also an expanding market for 
Latin American raw materials.

One year ago the Banco Centro do 
Brasil forecast GDP growth of 3.3 per-
cent in Brazil but it now appears that 
number will come in at closer to 1.5 per-
cent. Nevertheless, ever optimistic, the 
bank has predicted GDP growth at 3.3 to 
3.5 percent for this year.

Brian Foley of Brian Foley Associates in 
Sparta, N.J., sees the Latin American mar-
ket as under-appreciated. “If it were not for 
the steady activity the region has provided, 
especially during this [economic] down-
turn,” he told AIN, “our manufacturers 
would be in even more dire straits.”  o

Richard Pedicini, AIN’s correspondent in 
Brazil, contributed to this article.
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Latin 
American 
bizav sector 
flexes muscle
by Kirby J. Harrison

While Europe and the U.S. continue to 
struggle through economic malaise and 
a lingering recession, the Latin Ameri-
can economy has felt minimal effects and 
is apparently supporting a healthy and 
growing demand for business aircraft and 
related services.

According to the Washington, D.C.-
based General Aviation Manufacturers 
Association (GAMA), business aircraft 
deliveries in Latin America, from the 
Mexican border with the U.S. to the 
southern tip of the continent, have grown 
at the rate of about 10 percent a year for 
the past five years.

The association also notes that in terms 
of the global deliveries of business jets in 
2011, Latin America accounted for 13.5 
percent, just behind Europe at 19.5 percent.

“Our members certainly perceive Latin 
America as on a growth path,” said GAMA 
v-p of operations Jens Hennig. “There is a 
lot of talk of China as an emerging mar-
ket but, unlike China, Latin America is at 
once both an emerging and an established 
market.” While business aviation in some 
countries, such as Argentina, Chile and 
Ecuador, is gaining traction, in Brazil and 
Mexico it already has a recognized role.

Bombardier Business Aircraft, in fact, 
describes business aviation as “a long and 
well established presence in Latin Amer-
ica,” and in terms of jet fleet penetration 
it resembles the North American market 

and is therefore a relatively mature market.
Along with some other manufactur-

ers, Bombardier is currently working off  
a healthy backlog of orders from Latin 
American customers. Bombardier deliv-
ered 16 aircraft in the first half of 2012 and 
claims a 30-percent market share in the 
region. The Montreal-based OEM antic-
ipates continued market growth well into 
the next decade, with 925 total business jet 
deliveries forecast from 2011 through 2020.

Noting the high proportion of billion-
aires who are business jet owners, Bom-
bardier went on to point out that Latin 
America could see a 25-percent increase 
in the number of billionaires from 2011 
to 2012.

Hawker Beechcraft has a similar out-
look on Latin America. Keith Nadolski, 
president of Beechcraft North Amer-
ica, recalled his visit to Panama about six 
months ago. “I hadn’t been there in about 
six years and when we drove through 

downtown Panama City, it looked like 
Miami on steroids; we’re excited about 
the new banking and financial hub devel-
oping in that country.”

Nadolski also named Argentina, Chile, 
Colombia and Ecuador as bright spots on 
the business aircraft market map. As for 
Brazil, the perennial economic power-
house in Latin America, he said Hawker 
Beechcraft is putting new airplanes into 
the country at the rate of 15 a year, “and 
we’re expecting that to increase.”

All this is good news for a company 
expecting to emerge from bankruptcy this 
month to focus exclusively on its turbo-
prop line. “We’re committed and we have 
in the works a plan to place King Air 
demonstrators at bases in Latin America, 
initially in Panama and then expanding 
south into the stronger markets.” 

In fact, at the NBAA Convention 
last year, Hawker Beechcraft announced 
the sale of nine Beech airplanes into 
Latin America by four distributors in the 
region. Deliveries are expected to begin in 
this year’s second quarter and continue 
through the end of the year.

   
 Growing Market for  
Business Aircraft, Services

Other economic growth indicators also 
bode well for business aviation in Latin 
America. According to NBAA, there is 
a direct relationship between corporate 
profits and demand for business jets, and 
in Latin America corporate profits are 
up. In the third quarter of last year, prof-
its were up 18.6 percent, compared with 
profits for the same period in 2011.

Going forward, industry forecast spe-
cialist HIS Global Insight predicts that 
economic growth in Latin America will 
average 4.1 percent over the next 20 years. 
A United Nations study is only slightly 
less optimistic, estimating growth in the 
region this year at about 3.7 percent. Eco-
nomic growth in the U.S. is forecast at 
about 2.5 percent.

Latin America, according to Honey-
well’s forecast for 2012-2022, is shaping 
up to see the biggest growth in the busi-
ness jet market, with this region’s share of 

required navigation performance with 
authorization required capacity (RNP 
with AR) approaches using a high-reso-
lution terrain database. If the PLA will 
allow these approaches it could result in 
significant fuel consumption and ATC 
efficiency improvements. 

    Air Traffic Improvements

During Airshow China, business jet 
operators and CAAC officials confirmed 
that general aviation flight plans are 
being filed and approved (generally with 
24 hours’ notice), and Part 91 and Part 
135 flights are operating in China with 
increasing regularity. The bulk of flight 
plans, however, are for routings to Beijing 
and foreign points (including Hong Kong) 
beyond.  David Peng, general manager of 
King’s Aviation, admitted that although 
the company has helicopters operating for 
flight training near Beijing, they cannot 
yet fly across the city.

Meanwhile, local OEM Caiga has 
people on the ground working with the 

CAAC to develop “experimental” low-
level air routes that will allow for light 
air travel between Zhuhai and Shenzhen 
(a three-hour drive), according to Paul 
Fiduccia, executive director of govern-
ment affairs and international coopera-
tion for Caiga subsidiary Cirrus Aircraft. 
Fiduccia qualified that statement by 
saying that ultimately any lasting prog-
ress will depend on political will on the 
part of the Chinese government. 

On this score, there may be fresh 
grounds for optimism. In December, 
Chinese President-elect Xi Jinping visited 
Caiga in Zhuhai, where the company is 
also now assembling the Cirrus piston 
single. “No stop in reform, and no stop in 
opening up,” he declared in a speech high-
lighting the role of the local Guangdong 
province in pioneering economic reform 
and pledging to advance this policy with 
fresh resolve. 

Only time will tell if  Xi’s rhetoric will 
prove meaningful for China’s aspiring 
business aviation community. History 
would suggest that more patience and 
resourcefulness could be called for in 
the meantime.  o
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The Latin American Business Aviation Conference & Exhibition in São Paulo, Brazil, last year drew 
a record 16,722 visitors over three days. At opening ceremonies were Wagner Bittencourt, Brazil’s 
minister of civil aviation (center), and ABAG chairman Eduardo Marson (right).

Bizav in Brazil Leads the Way

Brazil remains the most robust economy in Latin 
America, and with newfound offshore oil reserves 
propelling healthy demand for both business jets and 
helicopters, it is leading the way in Latin America. 

Nor does it harm the market that it can count 
among its population 155,000 millionaires, more high-
net-worth individuals than any other country in Latin 
America, according to Global Information studies. 

There are now 623 business jets based in Brazil, 
along with more than 1,654 civil helicopters. With 
the FIFA World Cup scheduled there in 2014 and 
the Summer Olympics in 2016, and the growing 
economy, those fleets are only expected to grow.

Bombardier’s market forecast for all manufac-
turers predicts deliveries of 2,125 business jets in 
Latin America from 2011 to 2030 and 925 from 
2011 to 2020.

The Brazilian General Aviation Yearbook 2012, 
released last August by the Associação Brasileira 
de Aviação Geral (ABAG), points out that Brazil is 
now the second-largest single-country market for 
new business jets worldwide, behind only the U.S.

The business report in The Guardian for August 
2012 pointed out that in 2011 Brazil passed the UK 
as the world’s sixth biggest economy. It further 

noted that Brazil has announced “a $66 billion 
stimulus plan in addition to a combined $31.3 
billion anticipated to host the 2014 World Cup and 
the Olympics in 2016.”

Gulfstream Aerospace sees Brazil as a major 
market for its large-cabin aircraft, and Gulfstream 
Brazil recently opened a 24,000-sq-ft hangar in Soro-
caba, about 60 miles west of São Paulo. The complex 
includes a bonded parts warehouse and provides 
work by ANAC- and FAA-certified technicians.

Others are also moving to shore up a service 
and support presence. Bombardier has moved 
from Sorocaba to São José dos Campos to 
upgrade its service facility and has opened a 
regional support office and parts warehouse at 
Congonhas Airport. Brazilian OEM Embraer is also 
building facilities in Sorocaba, and Brazilian busi-
ness aviation firm Global Aviation is building bases 
in Sorocaba and in Salvador in the northeast. In 
the far northeast, Tam Aviação Executiva recently 
announced a new maintenance center at Aracati.

There seems little doubt that Brazil is the focal 
point of business and private aviation in Latin 
America, and analysts do not see that changing 
over the next decade.

According to Brian Foley of Brian Foley Asso-
ciates in Sparta, N.J., Brazil has stabilized and is 
heading up, “and based on the strength of the 
stock market there, there’s reason to be bullish on 
that particular segment of Latin America.”  –K.J.H.	 Continues on page 24 u 
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flexes muscles
uContinued from page 22

Economic 
diversification 
drives growth of 
bizav in Africa
by Charles Alcock

Arguably more than for any other con-
tinent on earth, Africa’s growing business 
aviation community has a woefully ineffi-
cient airline network to thank for its path 
to prosperity. Commercial air transport 
links in Africa have their roots deep in the 
colonial era, meaning that what service 
there is is geographically biased toward 
north-south routes, with next to nothing 
available from east to west and vice versa. 
That’s why Africa’s movers and shak-
ers still have to waste hours flying several 
thousand miles out of their way to change 
aircraft in European airports such as Paris 
Charles de Gaulle before heading south 
again to their final destination in Africa.

But this is business aviation’s moment, 
according to Rady Fahmy, executive 
director of the new African Business Avi-
ation Association (AfBAA). “Mineral 
resource development in particular has 
created the need for transportation that 
simply doesn’t exist now,” he told AIN. 
Much of this is happening around the 
new oil fields of Nigeria and other parts 
of west Africa, but traffic is also increas-
ing farther east with countries such as 
Congo and Rwanda showing signs of 
economic regeneration.

A terrible incident last March pro-
vided a vivid snapshot of how globalized 
economic diversification of Africa’s econ-
omies is stimulating business aviation. 
Chinese workers badly injured by explo-
sions at a construction site in the Congo-
lese capital, Brazzaville, were flown home 

on a Boeing Business Jet operated by Abu 
Dhabi-based Royal Jet.

According to Fahmy, the growth path 
of African business aviation involves a 
more diverse array of aircraft than the 
large-cabin-led revolutions occurring in 
other emerging markets. The continent’s 
somewhat primitive infrastructure makes 
it ideal territory for non-jet types such as 
the ubiquitous King Airs and Caravans 
that can operate from unprepared strips.

“Looking at Africa’s transportation 
segment as a whole, we can’t see any 
major roads being developed or rail net-
works, so in many places the only means 
of development will be through business 
aviation,” said Fahmy.

Despite its optimistic outlook, AfBAA 
acknowledges that bizav’s flight path in 
Africa is far from straightforward. “Yes, 
there are plenty of hurdles, but lots of 
the hurdles are artificial, such as airport 

problems and a poor culture of safety and 
security,” Fahmy explained. Some African 
countries still impose high taxes on aircraft 
imports and registration can cause head-
aches elsewhere. “Corruption also exists 
in some places but it is not as universal a 
problem in Africa as some might believe,” 
said Fahmy. In his view, the need to train 
skilled staff will also prove critical to bizav’s 
progression in the continent of 56 coun-
tries, which among them currently have 
some 1,300 business aircraft registered.

Last month AfBAA officials were due 
to attend the African Union meeting in 
the Ethiopian capital, Addis Ababa, as 
part of the association’s effort to lobby for 
a more favorable regulatory environment. 
The Cairo-based association has just 
published a policy document summariz-
ing the main goals and it has applied for 
membership of the International Busi-
ness Aviation Council.  o

The 2010 soccer World Cup in South Africa brought a mass influx of  
business jets to airports such as Johannesburg’s Lanseria Airport, where 
ExecuJet Aviation was a host FBO. Since then, business aircraft fleet 
numbers across Africa have continued to rise, including those registered in 
South Africa (ZS- tail number) and neighboring Angola (D2- tail number).

In March 2012, a Boeing Business Jet operated by Royal Jet was char-
tered to fly Chinese workers injured in explosions at a construction site in 
Brazzaville, Congo, home to Beijing.

Indian Government  
Delays Business Aircraft Deals

India’s business aviation sector is facing a new 
obstacle to growth, with civil aviation minister Ajit 
Singh insisting on giving final approval for every 
aircraft imported into the country. Until October 
2012, aircraft acquisition requests from airlines, 
charter companies and private individuals were 
dealt with by senior government officials on the 
aircraft acquisition committee, which met each 
month to clear backlogged requests. 

Singh’s personal intervention in the unwieldy 
process already seems to be causing delays. Over 
the past three months approximately 50 requests 
for aircraft purchases have been on hold awaiting 
approval by the minister.

“We should not be clubbed [together] with 
[the airline] acquisition process, as our needs 
are different,” Rohit Kapur, president of India’s 
Business Aviation Operators Association (BAOA), 
told AIN. “We need simplified acquisition decisions. 
The minister has no right to decide which company 
wants what aircraft for its own use.” 

Several operators who spoke to AIN on 
condition of anonymity said they fear that some 
aircraft manufacturers will lobby harder than 
others to get the civil aviation minister to approve 
pending purchases. In their view this could push 
buyers not to choose their preferred aircraft out of 
concern that delivery would be delayed.

Part of the original motivation for the civil 
aviation ministry to want to control aircraft 
acquisitions was to induce India’s airlines to 
buy smaller aircraft that the government wants 
deployed to new regional airline services to 
connect smaller cities. Singh’s declared policy 
was to discourage purchases of larger aircraft 
that airlines wanted to focus on more profitable 
long-haul routes.

BAOA has said it is willing to prepare plans 
that would see smaller aircraft operated by 
business aviation companies as whole-airplane 
charters to provide feeder flights to airline 
services. However, Kapur said that operators 
should be free to deploy aircraft on routes 
according to purely commercial considerations. 
“Unfortunately, the present rules are insular and 
inflexible,” he concluded.  –Neelam Mathews

	 Report continues on page 26 u 
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Cessna Aircraft has long considered Latin  
America a major growth market for its business 
aircraft line. At the LABACE trade show in São 
Paulo, Cessna’s TAM Aviação Executiva dis-
tributor featured seven jet, turboprop and single-
engine piston airplanes on the static display line.
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