
The next 10 years will see the air-taxi 
business move beyond the overblown 
2000s into a realistic growth phase driven 
by the steady march of technology and 
dissatisfaction with airline service…With 
advances like the Cirrus Vision Jet on the 
horizon, an ever-expanding percentage 
of the public will be able to afford private 
aviation service using air taxis. Customer-
facing technology in the form of Internet 
search will enable these travelers to 
connect with operators–think Expedia and 
Sabre for air taxi. 

–Bill Herp  
President and CEO 

Linear Air

Seven thousand nautical miles will be the new minimum 
definition for ultra-long range…Because of this the industry 
focus will shift toward cabin size and features that address 
the passenger experience on 12- to 14-hour missions. Ame-
nities currently seen as extraordinary, such as full galleys 
and onboard chefs, will become de rigueur. 

–Steve Taylor  
President 

Boeing Business Jets

 

Asia represents an outstanding 
opportunity for the private aviation 
industry. China, in particular, offers 
phenomenal potential, with wealth 
that can support substantially 
more business aircraft than the ap-
proximately 170 that are there now. 
There are more than one million 
potential customers in China who 
have high net worths.

–Jordan Hansell  
Chairman and CEO  

NetJets

Business aviation will enter a new 
paradigm. Gone are the days of the 
market being dominated by smaller 
independent operations. Increasingly 
competitive and legislated environ-
ments will drive a more commod-
itized market demand. 

–Niall Olver 
CEO 

ExecuJet Aviation Group

My guess is that we’ll be seeing trips to space for an 
afternoon, trips to the space station for the weekend and su-
personic and hypersonic travel. As for business jets, aircraft 
manufacturers have been historically conservative about 

introducing game-changer innova-
tions. However, we should see big ad-
vancement in alternative fuel usage; 
a hybrid helicopter/short-takeoff-and-
landing aircraft, which will replace 
smaller, short-range jets; and nonstop 
aircraft to anywhere in the world nar-
rowly brushing the Mach 1 line. 

– Steve Varsano  
CEO 

The Jet Business

Given the ever-present focus on 
corporate profitability, companies are 
likely to pursue aircraft that offer su-
perior value. As such, we believe that 
demand for fuel-efficient turboprop 
models will continue to grow. 

–Simon Caldecott 
President and CEO  

Piper

The number of business aircraft will more than double over the 
next decade and bizav will take place worldwide, with the BRIC 
states developing the most. New airplane platforms will allow 
nonstop flights to every spot on Earth. More advanced airports 
will facilitate traffic that is much more intense than today’s.

–Christoph Meyerrose  
Managing Director and CEO 

 Lufthansa Bombardier Aviation Services

Good young people remain the key 
to our industry’s future. Studying 
to become a professional pilot, and 
then building the flight hours need-
ed to be eligible for employment, 
takes years and can be financially 
prohibitive. Even those who realize 
the goal can face relatively low start-
ing wages. The number choosing 
aviation careers will continue to decline until, and unless, we 
solve this problem.

–Bruce Whitman  
President and CEO  

FlightSafety International

I believe within 10 years business jets will be available for 
booking in online reservation channels where only airlines 
currently exist. Regulations that effectively prevent small jets 
from operating in scheduled service will disappear, allowing 
“micro-commuter” markets to emerge. 

–Alex Wilcox  
CEO 

JetSuite

The challenge facing business 
aviation in the next 10 years is 
to demonstrate that the model is 
sustainable. Carbon offsets and in-
creased fuel efficiency are nice, but 
in the long run, business aviation’s 
days are numbered if reliance on 
fossil fuels cannot be dramatically 
reduced and eventually eliminated. 

–Jeff Wieand  
Senior Vice President  

Boston JetSearch

26 NBAA Convention News • October 23, 2013 • www.ainonline.com

Business Jet Traveler–AIN’s sister publication for business aviation consumers–has just  
celebrated its 10th anniversary with the publication of its October/November edition, and 
you can find copies of this here at the NBAA show in Las Vegas. To mark the anniversary 
the BJT team asked leading industry figures to reflect on what they hope or expect to 
happen in the sector over the next decade. Here are some of the thoughts of the crystal-
ball gazers; you can see their full set of predictions and comments at bjtonline.com.
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I firmly believe that the next 10 years will 
be…the best years business aviation has 
ever experienced. We are witnessing the 
beginning of a large-scale globalization 
of demand for the industry’s products 
and services. We forecast that the 
business jet fleet will grow 36 percent 
worldwide over the next decade. 

–Rolland Vincent 
Creator and Director  

Jetnet IQ

Many aviation executives have become 
overwhelmed with the mere thought of 
developing and implementing a safety 
management system. Fortunately, the 
concept is beginning to gain traction 
within general aviation as the ben-
efits are slowly becoming obvious…A 
decade from now, no one will have an 
excuse not to have a plan in place.

–Bryan Burns 
 President 

Air Charter Safety Foundation

Business aviation will con-
tinue its worldwide growth, 
increasing its penetration 
and acceptance, especially in 
high-growth economies. With 
wealth creation, global trade 
and replacement demand all 
trending positive, we forecast 
deliveries of business aircraft 
worth $269 billion worldwide 
in the next decade. 

–Steve Ridolfi  
President 

 Bombardier Business Aircraft

Pressures from tax authorities and 
regulators will make owning [business] 
aircraft more difficult. To maintain ac-
cess to them, we’ll have to do a better 
job of championing their value. The 
effort will need to come from those 
who benefit from these aircraft–our 
business leaders. 

–David Wyndham  
President  

Conklin & de Decker

In the next 10 years, bizav will 
become even more attractive 
to those who choose to use 
it. Lighter airframe construction, 
more efficient powerplants and 
more modular, reliable avionics 
will all help reduce costs. The 
long-haul segment will continue 
to grow, fueled by expansion of 
the Far East markets. Specialized 
operators will successfully offer 
solutions to and within Africa and 
Russia. In North America and 
Europe, “closed fleet” providers 
will continue to grow. 

–George Antoniadis  
President and CEO  

PlaneSense

The specialists that ensure your aircraft is flight-ready cannot be 
suborned by protectionist legislation or thinking, as is the case 
now with the ban on FAA certification of new international repair 
stations. Over the next 10 years, bilateral agreements among 
nations will expand to ensure the steady growth of the business 
aviation industry and worldwide availability of flight-ready aircraft. 

–Sarah MacLeod  
Executive Director  

Aeronautical Repair Station Association

Unless companies can produce 
a regulation miracle and pull off 
per-seat charter, which would be 
far less expensive than charter-
ing an entire aircraft, I don’t think 
business aviation will become 
less expensive over the next 
decade; rather, it will be more 
cost-effective and efficient in 
comparison with the rising prices 
and increasingly unpredictable nature of scheduled flights. 

–Bettina Gentile  
Product Director 

 Air Charter Guide

The air charter industry will remain dedi-
cated to improving performance and to 
enhancing the experience for passengers 
and crewmembers. Like the airlines, air 
charter operators will continue to develop 
and improve proactive safety cultures–to 
identify hazards and incidents early in the 
safety chain and focus on root causes, to 
reduce or eliminate risks. 

–Thomas L. Hendricks 
President and CEO  

National Air Transportation Association

 

Signs are pointing to continued growth and prosperity for the 
aviation industry. We face challenges, however. The biggest 
is what I believe to be a mounting and misguided effort to 
commoditize the service side of our business. I also believe 
the looming pilot shortage will represent a hurdle. 

–Dan Drohan  
CEO  

Solairus Aviation

In the airline world, the number of 
people flying doubles every 15 years, 
driven mainly by economic growth. 
Similar expansion can be anticipated in 
business aviation…So there is a great 
future for business aviation, and we 
can expect future bizjets to have even 
better cabins and range than today’s.

–David Velupillai  
Marketing Director  

Airbus Corporate Jets

I think the next 10 years will see the 
small to midsize business jet market 
reborn. Travelers now can get to 
major destinations throughout the 
world, but traveling in-country still 
presents challenges in places where 
the infrastructure is inadequate or 
inefficient for the larger aircraft. 

–Susan Aselage 
President and Vice Chairman  

Sabreliner

I foresee steady but measured growth, combined with continued 
retrenchment and consolidation, for the business jet industry. 
Airlines are cutting service and destinations, making private travel 

more appealing. Meanwhile, the weaker 
players in private aviation are struggling, 
and we will see a continued shakeout 
of companies without the resources to 
invest in new airplanes and technology. 
We’ll have fewer, but bigger, firms provid-
ing even better service. 

–Mike Silvestro  
CEO  

Flight Options

Ten years ago, the Wide 
Area Augmentation System 
(Waas) was launched to 
bring greater accuracy and 
reliability to a GPS system 
that was somewhat unpre-
dictable…As we enter the 
next decade, let’s hope our 
leaders in Washington...un-
derstand that [Waas] rep-
resents money well spent…
because of its contributions 
to safety, reducing conges-
tion, lowering costs and 
emissions, saving time and 
enhancing reliability.

–Ernest Edwards  
President  

Embraer Executive Jets

We’re entering the golden age of private jet travel...We be-
lieve private jet ownership will continue to trend down and the 
resulting demand will be divided among a smaller number of 

branded charter solutions from 
operators that put customers’ 
needs at the center of everything 
they do. For business jet fliers, 
this will mean more choices, 
stronger partners, better service 
and a more sophisticated, bou-
tique experience.

–Bradley Stewart  
President and CEO 

XOjet

A decade from now, business aviation operators will be taking 
a much more proactive role in areas that were once considered 
the FAA’s responsibility. The successful flight departments 
and charter operators will be those that have embraced safety 
management systems, ensured the availability of resources 
that help minimize operational risk and implemented a safety-
oriented culture throughout the organization. 

–Art Dawley  
Managing Director  

Wyvern

Today’s savvy customers care about the totality of the 
experience and seek enhancements, such as celebrity-chef-
curated menus, exclusive behind-the-scenes access and 
opportunities to interact with world-renowned experts. In the 
next 10 years, we’ll continue to see an intersection in our 
business between aviation and hospitality.

–Deanna White  
President 
Flexjet 
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Emerging markets that 
previously seemed 
hesitant about business 
aviation have begun to 
accept, even embrace, 
it…There’s plenty of 
room for these regions 
to grow: the U.S. still has 
the lion’s share of busi-
ness aircraft, with more 
than 11,000, compared 
with the 8,000 business aircraft in the rest of 
the world. Those figures alone demonstrate 
the tremendous potential of this industry.

–Larry Flynn  
President  

Gulfstream Aerospace

Personal jets make it possible for executives 
to visit key customers in multiple cities in a 
single day. As companies seek to leverage 
time-saving efficiencies in order to accom-
modate hectic schedules and visit these key 
customers, they will continue to turn to busi-
ness aviation for their travel needs. While 
the absolute cost of flying privately will keep 
rising, companies are finding ways to utilize 
business jets more efficiently. 

–Mason Holland  
CEO and Chairman  
Eclipse Aerospace

I think that the num-
ber of people flying 
privately will double 
worldwide in the next 
10 to 15 years. There 
is an ever-growing 
base of customers 
who want the benefits 
of closed-fleet flying 
through an under-

standable and flexible product, with limited 
commitment and no asset exposure. 

–Kenny Dichter  
Founder and CEO, Wheels Up,  

and founder, Marquis Jet

Already, light-jet users are 
migrating to very light or su-
per light, and communities 
once reliant on commercial 
transport are focusing on 
the value and economic 
contribution of business 
aviation. We’re also witness-
ing the advent of business 
models that bridge the op-
erational and economic commitments between 
fractional and charter and a blurring of business 
propositions between FBOs, handling agents, 
international trip planners and fuel resellers. 

–S. Michael Scheeringa  
President and CEO,  

BBA Aviation Flight Support  
(Signature Flight Support and Aircraft Service 

International Group)

As demand for business jets grows in China, 
we see a rapid improvement in infrastructure 
and fierce competition in every segment of 
this industry…We predict that in the coming 
10 years, the general aviation industry in 
China will get closer to the maturity level of 
the European and American markets. 

–Jenny Lau  
President and CEO  

SinoJet

Aging of the fleet…will impact costs of 
operation, costs of regulatory compliancy 
and obsolescence. Many banks won’t lend 
money for aircraft more than 10 years old 
and many emerging markets won’t import 
them. I believe this will cause enormous 
shrinkage to our fleet. There may continue to 
be a paring down of manufacturers as well.

–Jay Mesinger  
CEO and President  
Mesinger Jet Sales

I expect to see 
manufacturers 
continue to offer 
new clean-sheet 
models to meet 
future demands, 
and boundaries of 
performance and 
value will continue 
to be pushed…Our 
industry advocates 
like to say “No Plane 
No Gain.” I like to 
say, “The best is yet 
to come.”

–John Rosanvallon  
President and CEO  
Dassault Falcon Jet
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